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PART 1
Resources for Learning and Connecting

With Other Producers and Markets

- For information please call NCAT Agriculture Specialists at NCAT (toll free) 1-866-
442-6085.
- Contributors include Teresa Maurer, NCAT Program Manager, and

Majid Qureshi, Computing Services Intern.
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(Presentation by Angie Eckert)
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North Carolina Cooperative Extension, Chatham County Center

ATTRA is the national sustainable agriculture information service operated by the National Center for
Appropriate Technology, through a grant from the Rural Business-Cooperative Service, U.S.
Department of Agriculture. These organizations do not recommend or endorse products, companies,
or individuals. NCAT has offices in Fayetteville, Arkansas, Butte, Montana, and Davis, California.
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